


CASE STUDY:



Clout is a new ñvirtualò digital agency founded in the 

summer of 2010 in Ottawa Canada by Charles Crosbie. 

About Clout

Digital Marketing Interactive Advertising Emerging Media

Managing and maximizing 
messaging by developing, 
creating, deploying and managing 
most of your interactive needs.

ÅSocial Media Optimization
ÅSocial Media Marketing
ÅViral Media
ÅSearch Engine Optimization
ÅBrandedEntertainment 
(Advergames, Apps)

The creation of interactive assets 
for use in advertising. Includes 
traditional online advertising and 
mobile platforms.

ÅWebsites
ÅAppleiAds
ÅWeb Advertising
ÅIn-Game Advertising
ÅPOP/Kiosk
ÅSocial Media Advertising

Researching, developing and 
deploying innovations for 
advertising initiatives using 
emerging communication 
technologies.

ÅAugmented Reality
ÅVirtual Reality
ÅHolography
ÅHypersonicSound
ÅRFID Chips
Å3DTV and Web



About CanILF

Brief

The Canadian International Learning 

Foundation (CanILF) is a volunteer-run 

registered Canadian charity which provides 

education and develops schools in areas of the 

world affected by poverty, war and disease 

epidemics (at-risk areas).

Their flagship initiative, The Afghan School 

Project, aims to aid and grow Canadaôs school 

in Kandahar, Afghanistan. CanILF also supports 

schools in countries such as Uganda, Yemen 

and Liberia.

As a new organization, CanILF has a number of 

ambitions and objectives in its marketing and 

communications spaces. 

CanILFôsprincipal goal for Clout is to raise awareness 

about the Foundation with Canadians everywhere.  

OBJECTIVE:

Plant the seeds of a grassroots cause to make 

the charity a household name.



WHAT?
Planting the seeds of a grassroots cause.

Clout saw that social media was an integral 

part of the solution to raise awareness about 

CanILF and begin grassroots support for it.

1. Developed strategy, task and road maps for 

establishing social media presence and activity.

2. Assembled CanILF social media team of Internet 

administrators and ambassadors.

3. Established a presence for the Foundation 

across all major social media channels. 

4. On-going engagement of Canadians with 

CanILFôs messaging across all channels.

To view any of the Foundationôs social media profiles, please visit bit.ly/canilf

http://www.bit.ly/canilf
http://www.bit.ly/canilf


FACEBOOK

Cloutôs teams help to 

manage and promote 

several Facebook 

assets for CanILF, 

including:
ÅCanILFôs Group

ÅCanILFôs Page

ÅCanILFôs Application

ÅCanILFôs Causes Profile

ÅThe Afghan School 

Projectôs Page

ÅThe Uganda Literacy and 

Education (ULEP) Page



Facebook Page 

for the Afghan 

School Project


